
NOURISHMENT & CONNECTION
STORE TO DOOR’S 2021 IMPACT REPORT

14,700
GROCERY DELIVERIES

ACTIVE CLIENTS

Clients who say 
Store to Door helps 
maintain their 
independence

Clients who say 
they feel more 
socially connected

96%

95%

Throughout 2021, our health and safety policies 
evolved to minimize potential exposure to 
COVID-19 for clients, volunteers, and staff 
members. As a result, we had no service 
disruptions because of COVID-19. 

Despite uncertain times, over 1,200 
volunteers donated hours equal to 10 
full-time staff members. Volunteers double 
our effectiveness!

was our 32nd year of providing deliveries and social connections to 
sustain independence for homebound seniors and adults living with 

disabilities. As we continue to experience the global COVID-19 pandemic, the need 
for our services has never been higher. The incredible response of our community 
allows our program to break grocery delivery records while maintaining the high 
level of service our clients deserve. We are so grateful for  your partnership in this 
important work, and for your generosity in supporting our clients during these 
challenging times!

21,183
VOLUNTEER HOURS

INDIVIDUAL VOLUNTEERS



� �
Dear Store to Door Friends,

I wish I had the words to express my gratitude for your care and concern to make it 
possible to stay in my home. The thought of ending up in an institution is more 

frightening than I care to think about. My prayer for each of you, when the time comes, 
there will be a "Store to Door" to help keep you in your home.

- a Store to Door Client

Interested in giving to support our homebound clients? 
Visit Give.StoretoDoorofOregon.org to donate today!

Thank you for being part of Store to Door's resilient and critical impact in 2021, 
bringing nourishment and connection to some of our most vulnerable community 

members. We welcome your continued partnership to help us sustain independent 
living for homebound seniors and people living with disabilities!

In addition to making more grocery 
deliveries, our engaging Friendly Caller 
program gained popularity in 2021 
among clients and volunteers alike. 
Through weekly calls by volunteers, 
we reduced the social isolation that 
many clients felt because of 
COVID-19. We actively helped connect 
our homebound clients with other 
community services to bolster their 
independence. For example, when 
vaccines became available in early 
2021, we partnered with The Madeleine 
Parish to connect them with vaccine 
appointments and information.

We also relaunched our free Food Box program for our lowest-income clients in 
partnership with the community-based Portland Open Bible Community Pantry in 
2021. This innovative and new partnership allows us to call clients and customize 
the food items based on availability and client preferences. After our successful 
pilot in November and December, we are scaling up this program in 2022 to 
serve 100 clients each month. 

2021

2021
EXPENSES

2021
REVENUES

Program:
$1,129,223
Management & General:
$207,292
Fundraising:
$211,921

Government:
$22,959
In-Kind:
$10,266

Foundations:
$264,020

Individuals:
$258,381

Corporations:
$181,730

Program Income:
$787,007


