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We also relaunched our free Food Box program for our lowest-income clients in
partnership with the community-based Portland Open Bible Community Pantry in
2021. This innovative and new partnership allows us to call clients and customize
the food items based on availability and client preferences. After our successful
pilot in November and December, we are scaling up this program in 2022 to
serve 100 clients each month.
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Dear Store to Door Friends,
| wish | had the words to express my gratitude for your care and concern to make it
possible to stay in my home. The thought of ending up in an institution is more
frightening than | care to think about. My prayer for each of you, when the time comes,
there will be a "Store to Door" to help keep you in your home.

- a Store to Door Client




