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The Fred Meyer Community Rewards 
program means you can support your 
favorite non-profit organization, Store to 
Door, each time you shop, without adding 
a penny to your grocery bill or losing your 
own Fred Meyer Rewards.

All you have to do is link your card to us 
online and we’ll receive a regular donation 
from Fred Meyer. Visit www.fredmeyer.
com/communityrewards and use our 
organization number 87472. 
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Celebrating Success

What’s In Store for 2014

2013 was a ban-
ner year! We moved 
our office to mult-
nomah village, right 
next door to the 
meals on Wheels 
people, and, due to 
a remodel at the 
stadium Fred mey-
er store, we moved 
our shopping site 
to Hollywood Fred 
meyer. Both of 
these new locations 
have been fruit-
ful homes for our 
work.

our clients con-
tinued to give 
positive feedback.  
According to the 
2013 Client survey, 
not only do 98% of 
our clients feel we 

help them maintain 
their independence,  
93% would recom-
mend us to a friend.  
There is no greater 
compliment than 
that. 

You’ll notice that 
we have a brand 
new look. We are 
so pleased with our 
new logo, donated 
by Lallo Commu-
nications Design, 
and our fresh news-
letter and brochure 
designs, created by 
Sutton Long. 

store to Door’s 
new look is part 
of a strategic plan 
to increase our 
visibility and build 
capacity to serve 
more portland area 
elders in need of 
grocery assistance 
and friendly visi-
tors. our vision is 

for the portland 
metro area to be a 
community where 
elders and people 
with disabilities are 
nourished, cared 
for, and able to age-
in-place in the set-
ting of their choice.
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CALENDAR 

May 2014 
older Americans 
month

August 16, 2014 
multnomah Days

September 23, 
2014 
Fall prevention 
Awareness Day

March 19, 2015 
save the Date for 
store to Door’s 
25th Anniversary 
event at Castaway!

Support Us With Your 
Fred Meyer Rewards 
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The Delight of My Week

“I always look forward to visiting with 
my delivery driver.  He’s the best part 
of the service.”

2013 Outcomes Overview
store to Door 

volunteer Delivery 
Drivers use their 
own vehicles to 
make grocery de-
liveries on Wednes-
day and Thursday 
afternoons to store 
to Door clients. 
Judy, one of our 
volunteer Delivery 
Drivers says, “it is 
fun to do and i have 
met some inter-
esting and vibrant 
people who i would 
not have met oth-
erwise. i find it easy 
to fit into my sched-
ule; it takes just one 
or two hours. it is 
so fulfilling and i 
have built up some 
wonderful and 

•  store to Door 
volunteers and staff 
served 405 clients, 
most of whom re-
ceive groceries ev-
ery week.  Togeth-
er, we completed 
6,500 orders.

•  250 volunteers 
gave 9,248 hours 
of service, and 
received much 
praise from clients. 
“Debbie has a sixth 
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close relationships. 
making my store 
to Door delivery is 
the delight of my 
week!”

retired Firefight-
er and paramedic 
Tim smith is look-

ing forward to a 
long partnership 
with us. He agrees 
with Judy, “The 
best part of volun-
teering is getting to 
know the people on 
my delivery routes. 
not only do we pro-
vide a much needed 

sense for helping 
me to get the right 
items when i order. 
And can i adopt my 
delivery driver?!”

•  Contributions to 
the organization 
increased by 90%.

•  95% of our cli-
ents thought that 
our services were 
affordable.  “i 
wouldn’t question 

service, the weekly 
contact and con-
versations we have 
help us check on 
clients’ well-being.  
They know that the 
knock on their door 
is all about seeing 

to their needs.”
To learn how to 

become a store 
to Door volunteer 
Delivery Driver, con-
tact Barb at 503-
200-3333 x008 or 
Barb@storetoDoo-
roforeogn.org.

The best part of volunteering is 
getting to know the people on my 
delivery routes. 

Our 
Supporters

Meet Barb
We are delighted to welcome 

Barb mcDowell as store to Door’s 
volunteer and outreach Coordinator. 

Barb has eleven years of 
experience in non-profit 
management and marketing with 
the leukemia & lymphoma society as 
well as a background in corporate volunteer involvement. 
Her introduction to store to Door was as a weekly volunteer 
driver. “i’m so pleased to be working for such a great 
organization. i am enjoying working with all of our current 
volunteers and cultivating new partnerships!”

the fee for a min-
ute.”

•  97% of clients 
felt more socially 
supported after 
enrolling in store 
to Door’s volun-
teer-based pro-
gram.

•  100% of clients 
identified as at-risk 
were referred for 
additional services.
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